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1. FINDING STORIES 
Drop a pebble in the water. Follow the ripples to 
the outer ring. That’s where, far from the initial 
splash, you’ll find impact on people’s lives. 
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    DATA 

Take a lesson from 
social scientists:  

Conjure people  
From data…  

…and data  
from people. 
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3. FINDING PEOPLE 

What attributes are important  
for telling your story?  

Write a job description.  
Approach the task as if you’re 
making an important hire.  
(Would you head to the nearest bar?)  
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