ettt TR SR T T W

Artist: Casey Carnohan < 1st Grade < Battlefield Park Elementary School < Hanover County

SERVICES
Services are activities performed by
other people that satisty our wants
and needs. Unlike goods, they are
physically intangible - we cannot
hold them, pick them up, or put
them 1n our car. Examples include
haircutting, teeth cleaning, and dry
cleaning.
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SERVICES

Definition/Background

Services are actions that can satisfy people’s wants. Some examples of services
include, washing cars, teaching economics, coaching football and acting in a movie.
Goods can also satisfy people’s wants. The difference between goods and services is
that services are actions while goods are objects. Services, like goods, must be
produced. Its important for students to understand that they don’t just appear. They
are produced using productive resources (natural, human, and capital.) Since pro-
ductive resources are limited (scarce), people cannot have all the goods and services
they want; as a result, they must choose some and give up others.

Teaching Ideas

1. Instruct the students to divide a piece of paper in half. Label one side “Ten
Summer Services” and the other side “Ten Summer Goods.” With the help of a
partner, they are to draw or create the list of goods and services unique to the
summer season. Tell them to be prepared to share their ideas with the class.

2. Display things such as scissors, combs, spoons, paintbrushes and keys and ask
“What service can be produced using these items?” Create a list of all acceptable
responses.

3. Demonstrate the proper format for addressing an envelope and writing a
thank-you letter. Instruct the students to design a personalized thank-you card and
send it to a person who provides them with a service that they value.

4. Explain to the students that an inexpensive gift to give a parent or sibling would
be a coupon book containing various services the student could perform for the
recipient. For example: “This coupon is good for raking the lawn.” Encourage
students to make their own coupon books.

5. Develop interview questions and allow students to interview people at school
who provide services.

6. Play charades to act out various services with which the children are familiar.

Lessons & Resources

Print Lessons

Choices and Changes: Grades 2-4, Lesson 7: Goods and Services, Work and
Workers (elementary)

Master Curriculum Guides in Economics: 3-4, Lesson 2: Service with a Smile
(elementary)

Online Lessons

Goods and Services (elementary)
http://www.econedlink.org/lessons/index.cfm?lesson=EM642&page=teacher
Community Helpers are at Your Service (elementary)
http://www.econedlink.org/lessons/index.cfm?lesson=EM454&page=teacher
Goods and Services: Some are Private, Some are Not (middle)
http://www.ncee.net/ei/lessons/OldMac/lesson2/

Fed Resources
Piggy Bank Primer (elementary)
http://www.stlouisfed.org/education/resourcetools

Literature

* The Top Job by Elizabeth Cody Kimmel. Dutton Children’s Books, 2007. Career
Day at school reveals the service jobs preformed by the students’ parents. However,
the “top job” goes to the father who is the light bulb changer at the top of the
Empire State Building. [Grades K-3]

* Lawn Boy by Gary Paulsen. Wendy Lamb Books, 2007. A 12-year-old boy quickly
discovers that mowing lawns in his neighborhood is a much needed, very lucrative
service. [Grades 4-7]
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Contact one of our economic education specialists or go to
www.richmondfed.org/educational_info for resources on teaching economics and
the Federal Reserve System. Among these free and easy to use resources you’ll find

lesson plans, workshop information and publications.

Lis Turner Amanda Gibson
Economic Education Specialist Economic Education Specialist
Lis. Turner@rich.frb.org Amanda.Gibson@rich.frb.org
(800) 526-2031 (800) 526-2031
(804) 697-8135 (804) 697-8107
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VCEE is a nonprofit organization providing
Virginia’s K-12 teachers with professional
development, quality curriculum and other

resources to promote economic and financial
education. Visit www.vcee.org or contact

VCEE or one of its affiliated centers to learn

about specific opportunities.
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The Virginia Council on Economic Education,
in cooperation with the Federal Reserve Bank of
Richmond, is pleased to provide this poster
featuring a winning entry from the 2007-2008
Color the Economic Concepts Contest.

Teachers in Grades K-8: Give your students the
opportunity to illustrate their knowledge of eco-
nomic concepts in a creative and fun way. They
may be selected for a poster next year! Winning
students also receive a $50 U.S. Savings Bond.

Entries must be received by April 30, 2009. See
www.vcee.org for more details.






