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It's easy to tell micro business how to
Implement a social media strategy
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SOURCE: Flickr



http://www.flickr.com/photos/10358418@N02/7784556704/in/photostream

Difficult to do for my own micro business
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Old and New-
Creative Endeave

a Storytelling for Your

start off the new business year, 17 gaing £a repeat what I tell my chents.
18 Gver. YOUR story matters in Uhe marketing of your business and
‘your creative work. This demonstration from Landor Unlessh aptly shows why o 8 sther oliwars

re such an important part of marketin

Folow




What's a micro business to do
about social media?

SOURCE: Ryan McVay, Getty Images
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SOURCES: The Hiring Site, www.greensender.com



http://thehiringsite.careerbuilder.com/2011/07/07/five-new-rules-for-businesses-social-media/rethinksocialmedia/

The Latest Social Media Facts
(You WILL be tested on this later)

SOURCE: Inspired Leaders Academy



http://inspiredleadersacademy.com/inspired/teaching-to-the-brain/

Social Media Landscape 2012
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SOURCE: Fresh Networks



http://www.freshnetworks.com/blog/2012/03/social-media-landscape-2012/

66% of online adults
use social media

Why people follow brands on social media:

*To get discounts — 66%

*To participate in contests — 48%

*To follow interesting content — 47%

*To connect with customer service — 30%

56% of micro business owners
have Facebook pages

SOURCES: , Microsoft and the New York Times



http://pewinternet.org/Commentary/2012/March/Pew-Internet-Social-Networking-full-detail.aspx

Will Proliferation Bury Micro Business?
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SOURCE: 10 Edge
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http://10edge.com/social-media-marketing-privacy-policy.html

Digging Out the Misconceptions

SOURCE: Doqggie Guide



http://www.dogguide.net/blog/2009/06/do-you-have-a-digging-dog/

MYTH:
The “hard sell” or
“shameless
self-promotion”
works on social
media

SOURCE:



http://ronaldjanki.com/

REALITY: Social Media is about something you
already know how to do...
build relationships & grow trust




MYTH: You have to compete with the big
guys and do everything

What We Think is Social Media Success How Social Media Feels Most of the Time

REALITY: Choosing the right social media niche
can be very effective




MYTH: Not Enough Time Add Social Media to
my workload?
I’'m already out on a
ledge here!!



REALITY: Social media content can be
leveraged from what you already do

Leverage Your Product Marketing Work
It’s a Great Source for Social Media
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Source: I'm Not Actually a Geek



http://bhc3.com/2009/01/27/how-to-integrate-social-media-into-product-marketing/

MYTH: Not enough skill

Source: Running a PR Life



http://kristinesimpson.com/

REALITY: Targeting a few sites and investing
In a little training time goes a long way




MYTH: Not enough manpower to keep
up with content needs & changes

Source: Writing Thoughts



http://www.writingthoughts.com/category/web-content-thursdays/

REALITY: Using shortcuts & encouraging
employee/customer/community buy-in
exponentially increases effectiveness
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MYTH: It's too expensive and impersonal
to outsource social media

company's work to
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REALITY: Choosing the right social media company

can save time and money

H I need channels
to place our
content, and
therafore
build traffic.

SOLUTIONS:

Digg.

Reddit.

Newsvine. .
StumbleUpon. Public Relation
YouTube.

(11 I want
networking
tools to create
new business
and locate new
employeas. 1§y

SOLUTIONS:
LinkedIN.
Facebook.

Source: The Social Fancy

Senior L
evel €6 1aman opinion leader

with a robust knowledge
base, | want to raise
AWaranaess. ”

SOLUTIONS:
Create a Blog.
Twitter.

I want to know and respond
to what the public is saying
about our products and
services. n

SOLUTIOMS:
Technorati.
Amazon.

Comments on
Digg, Reddit,
Newsvine, YouTube,
StumbleUpon.



http://thesocialfancy.com/2011/04/20/outsource-your-social-media-activity/

MYTH: Can’t know If anyone is listening or if
social media is providing return on investment
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REALITY: New tools for measuring success
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B Google+: +1 2200
B Facebook: like 2013 A
B Delicious: bookmark 1459 - 14%

Head it Later: read 1234 0%,




Where to start?

1. Know what you use social med
2. Realize you have what you ne:
3. Find your niche d;
4. Use shortcuts

5. Hire experts when necessary

Source: donaldlafferty.com



http://donaldlafferty.com/wp-content/uploads/2012/08/social-media-confusion1.jpg

Social Media
Inventory & Action
Plan

Social Media Inventory & Action Plan: Content

LIST ALL CONTENT YOU REGULARLY CREATE OR USE—EXECUTIVE HOW COULD EXISTING
DIRECTORICEO REPORTS, EVENT REPORTS, ARTICLES, BLOG POSTS, CONTENT BE REPURPOSED,

NEWSLETTERS, STAKEHOLDERICLIENT UPDATES, QUARTERLY! REMIXED, OR

ANNUAL REPORTS, REVIEWS, PHOTOS, GRAPHICS, VIDEO, AUDIO, REDISTRIBUTED IN A

ANYTHING! DIFFERENT CHANNEL OR
MEDIUM? AUDIO, VIDEO,
VISUAL?

SOCIAL MEDIA 101 INVENTORY CREATED BY KLCREATIVEMEDIA.COM
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