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The Baltimore CASH Campaign— Creating
Assets, Savings and Hope —is a coalition of
diverse partners formed in the fall of 2001 to
1mplement strategies to increase financial stability
for low-income Baltimore famailies.
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Our coalition partners are engaged through committee 
 VITA
 Asset Development 
 Marketing 
 Committee on Aging


BALTIMORE CASH TAX SITES

15 - 20 free tax sites located
throughout Baltimore City
and Baltimore County

Eligibility: Taxpayers
earning under $53,000

Open late-January to April
15t

200 IRS certified volunteers
15 paid staff




BALTIMORE CASH TAX RESULTS

2014 Tax Year Results Since 2001
Returns Prepared | 8482 Returns Prepared 90,000
Federal Refund $13.8 Million

Federal Refunds $123 Million

State Refund $4.2 Million

Estimated Savings | $1.4 Million State Refunds $33 Million

Estimated Savings | $13 Million

\Volunteers 192

Trained Volunteers Trained | 2,500
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Client Demographics
61% are female
80% are African American
Average age is 44 
50% of tax clients report that they use their refund to pay bills another 16% say it will be used to buy food. 
Average Earned Income Tax Credit refund is around $1,500



7 call us for an

4 410-68
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City wide marketing campaign for tax time as well as advocacy and educating legislators with our sister organization MD CASH in Annapolis each year. 


PRODUCTS AT TAX SITES

Prepaid Card
Savings Accounts
U.S Savings Bonds
FAFSA/financial aid application assistance
Benefit Screening (EarnBenefits Online)
Referrals to financial education or coaching




WHY IT MATTERS

support or asset building services a family may need.

Prevent paid preparers from taking advantage of low-
income clients with RAL/C

Paid returns=Expensive! Average CASH client makes
$17,000 per year. Cost of paid returns vary from $150
to $600
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