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Background

« Section 7 of the Federal Deposit Insurance Reform Conforming
Amendments Act of 2005 requires that the household survey be conducted
to: estimate the proportion of unbanked and underbanked households
nationwide and in smaller geographies where possible.

e In partnership with Census, FDIC conducted its third household survey in
June 2013. Nationally representative sample, nearly 41k respondents.

* Designed to produce estimates of unbanked and under banked
populations, and to provide insights into how banks might better meet the
needs of these consumers

e Estimates are available at national and state level, and for larger MSAs
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Agenda

1. Unbanked and Underbanked Estimates

2. Household Banking Status Transitions

3. Prepaid Cards

4. Non-bank Alternative Financial Services Use
5. Technology and Banking Methods

6. economicinclusion.gov

7. Implications

8. Safe Account Template
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Revised Underbanked Definition

Non-bank Survey Year

AFS Product 2013 2011 2009
Money Order
Check Cashing

Used at least once
Payday Loan or twice a year
Pawn Sho Used in the | Used in the y
P Last Year Last Year

Rent-to-Own
RALs Used in past 5 yrs
International Remittance Not
Auto Title Loan Not Included Included
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Geographies Included

1. Nationwide Data and State Overview

2. State of North Carolina
3. 2. Charlotte-Gastonia-Concord, NC-SC Metropolitan Statistical Area (MSA)

4. 3. Raleigh-Cary, NC Metropolitan Statistical Area (MSA)

Data Set availability allows for custom analysis of many factors related to
the unbanked and underbanked and for select demographic groups
especially at the state level (MSAs may lack adequate coverage for
conclusions) and for the 2009, 2011 and 2013 surveys. Please explore:
www.economicinclusion.gov
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http://www.economicinclusion.gov/

2013 Unbanked and Underbanked Rates

Nation North Carolina

Underbanked
Underbanked
20.0 Status
Unknown
6%

Unbanked
8%

Unbanked

77 Underbanked

22%
Banked,
Underbanked
Status
Unknown

5.3

Banked
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2013 Unbanked and Underbanked Rates

M Unbanked  ®Underbanked  ® Fully Banked ™ Underbanked Status Unknown

Nation North Carolina Charlotte MSA Raleigh MSA
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Unbanked Rate by Year

M2009 ®m2011 2013
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National North Carolina Charlotte MSA Raleigh MSA
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2013 Unbanked Rates by State

ND _
MN ' i
7
sD
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WA
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[1.8 to 4.5)
[4.5 to 5.8)
[5.8 to 7.4)
[F.4to 10.4)
[10.4 to 14.5]
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2013 Underbanked Rates by State

[10.4 to 17.1)
[17.1 to 19.0)
[19 to 20)

[20.0 to 23.5)
[23.5 to 32.8]
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2013 Unbanked Rates by Family Income
B National M North Carolina

Note: Notenough observations at the Charlotte MSA, and Raleigh MSA Geographies.

27.7

255

Less than $15,000 Between $15,000 Between $30,000 Between $50,000
and $30,000 and $50,000 and $75,000
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Select Demographic Groups

Select Demographic Groups Unbanked Underbanked |Fully Banked| Unbanked Underbanked | Fully Banked
2011 National Survey 2013 National Survey
All households 8.2 20.1 68.3 7.7 20.0 67.0
Blacks 21.4 33.9 41.6 20.5 33.1 40.0
Hispanics 20.1 28.6 48.7 17.9 28.5 48.4
Foreign-born noncitizens 22.2 28.9 45.8 22.7 28.0 43.9
Unemployed householder 22.5 28.0 47.5 23.0 25.3 47.8
Income below $15,000 28.2 21.6 47.6 27.7 22.4 45.2
Unmarried female family households 19.1 29.5 48.4 18.4 29.2 47.5
Householder ages 15-24 years 17.4 31.0 49.7 15.7 30.8 48.8
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New Questions 2013

Internet Access Smartphone

Has access Smartphone
Does not have access Non-Smartphone
Unknown No Mobile Phone
Methods that Households access accounts Unknown

Bank Teller Mobile Phone
ATM/Kiosk Has mobile phone
Telephone Banking Does not have mobile phone
Online Banking Unknown

Mobile Banking

Other

Unknown

For more details about what is new, go to “B. What is new” p. 13 “2013 FDIC
National Survey of Unbanked and Underbanked Households Report, Oct. 2014”
Retrievable at: https://www.fdic.gov/householdsurvey/2013report.pdf
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Unbanked Households: Previous Banking Status

Nation

Unknown

60 -
50 -

40 -
Previously banked

45.9 30 -

Never banked

52.6 20 -

10 -

B Recency unknown
B Overa Year ago
O Within 1 year 05

36.5

8.9

\\
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Household Banking Status Transitions

Nation
Longer-
term Recently Recently
Unbanked |Unbanked |Banked
Number of Households (1000s) 115,893 7,973 811 1,816 105,292
Percent of Households 100.0 6.9 0.7 1.6 90.9

Note: “Recently Unbanked” indicates that the household became unbanked within the last year, while “Recently Banked” indicates that the
household became banked within the past year. Excludes households with missing information on recent bank status or incidence of life events.

e The 2013 survey includes a new question about recent entrances into the
banking system, allowing us to categorize households by banking status
over the past year

e A non-trivial number of households either entered or exited the
mainstream banking system in the past year
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Changes in Banking Status and Incidence of Selected Life Events

* Most households that experienced a major financial life event did not
change banking status

e But among households that did change banking status, financial life events
were commonly cited as a contributing factor

e Among households that recently became unbanked, 34 percent
experienced either a significant income loss or a job loss that they said
contributed to the account closing

e Among households that recently became banked, 19 percent reported
that the new job contributed to their account opening

e Many were becoming banked due to a direct deposit (reasons for
becoming banked)
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Households that Had Ever Used Prepaid Cards by Banking Status and Year

40

30 -+

20 -+

12.0
10.1

10 -

All

19

271

17.8

Unbanked

Nation

17.4

19.7

Underbanked

Hm 2011
1 2013

8.9
7.3

Fully Banked
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Unbanked Prepaid Card Users — Bank Account Usage

e More than two thirds (68%) of Unbanked Prepaid
Card Users had a bank account in the past

e Almost half (47%) of Unbanked Prepaid Card Users
report that they are very likely or somewhat likely to
open a bank account in the future
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Share of Unbanked Households that Used Prepaid Cards in the Last 12 Months

[3.8to 16.2)
[16.2 to 21.9)
[21.9 to 25.3)
[25.3 to 31.0)
[31.0 to 56.7]
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Use of Prepaid Cards and Alternative Financial Services (AFS)

e 76 percent of Unbanked Prepaid Card Users have also used
transaction AFS in the last 12 months.

e One third of Unbanked Prepaid Card Users have also used
credit AFS in the last 12 months
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Household Use of Alternative Financial Services

Products or Services Obtained from
Non-Bank Alternative Financial Services Providers

Money Orders
Check Cashing Transaction AFS
Remittances

Payday Loans

Pawn Shop

Rent-To-Own AFS Credit
Refund Anticipation Loans

Auto Title Loans
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Recency of Household AFS Use, 2013

Nation
Unknown
54

Last 2-12 months

Used in the Last 12 months Z: ] 12.9

24.9
20

15
10
5]
0

Used Over a year ago
14.4

Never used
55.3
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Methods Used To Access Bank Account In Last 12 Months

« Bank Teller

o ATM/Kiosk

* Online Banking

e Telephone Banking
 Mobile Banking

« All methods used
 Primary (most commonly used) method
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Banking Methods

Nation

* Most banked households used multiple methods to access their bank accounts

e 71.1 percent used 2 or more methods
e 47.9 percent used 3 or more methods

Bank Teller

ATM/Kiosk

Online Banking

Telephone Banking

Mobile Banking

Other

28

| 78.8

80

— 32.2
69.6
24.4
| 55.1
32.9
h | 26.1
3.3
| 23.2
5.7
10 1 Method Used
H ' M Main Method Used
0.8
[ I I |
0 20 40 60
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Primary Method Used To Access Bank Account by Banking Status

Nation
. | 29.5
ATM/Kiosk 53 0
29.0
S el | — a0
, : 26.6
Online Banking 351
: : 9.5
Mobile Banking ﬁ 7
_ 4.6
Telephone Banking Fl 30
0.5 0 Underbanked
Other 0.8 B Fully-Banked
\ I I T 1
0 10 20 30 40
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100

80 -

60 -

40 -

20 -

Access to Mobile Phones, Smartphones, And The Internet

Nation

B Has Mobile Phone 90.5

[0 Has Smartphone 86.8

B Has Internet Access 81.9 82.0

68.1
64.5
59.0
43.0
33.1
Unbanked Underbanked Fully Banked

30

FDI€ W
. .
Division of
Depositor and Consumer Protection



Agenda

1. Unbanked and Underbanked Estimates

2. Household Banking Status Transitions

3. Prepaid Cards

4. Non-bank Alternative Financial Services Use
5. Technology and Banking Methods

6. economicinclusion.gov

7. Implications

8. Safe Account Template

L
FDI€ .
. i T
31 Division of
Depositor and Consumer Protection



www.economicinclusion.gov

VWHAT IS ECONOMIC INCLUSION? SURVEYS & DATA INITIATIVES RESOURCES NEWS AND UPDATES

e Tools
2013 FDIC National Survey of

Unbanked and Underbanked L4 C u Sto m D ata TOO I

Households

To assess the inclusiveness of the banking system, and in C O l I I p a re I O O |

partial fulfilment of a statutory responsibilty, the FDIC
conducts biennial surveys of households to estimate the

proportion of households that do not fully participate in the
banking system.

The 2013 FDIC National Survey of Unbanked and
Underbanked Households presents new data and insights on
the size of unbanked and underbanked markets at the
national, regional, state, and large metropolian statistical area
(MSA) levels. This is the third instalment of the report,

SELECT GEOGRAPHY: e EXPLORE 2013 SURVEY - ot D ata Pa g e

e Datasets (yearly and
- multiyear)

.
CREATE CUSTOM DATA TABLES 2013 SURVEY RESULTS RELATED RESEARCH . D ata D O C u l I I e n tat I O n

Explore the full data setfor the FDIC In 2013, the FDIC conducted the third biennial The FDIC released a white paper assessing the
National Survey of Unbanked and survey of unbanked and inclusion potential of mobile financial
Underbanked Households. Create custom and the efforts of banks to serve these senvices.

tables based on year, geography, topic and
other variable filters.

populations. See the full findings here. READ THE WHITE PAPER -

N 2013 Executive Summary - PDF (PDE Help)
™ 2013 Full Report - PDF (PDE Help)

CREATE CUSTOM DATA TABLE —

e Subscribe to FDIC Update

FDIC.gov | Website Policies | Privacy Policy | Contact Us | Take advantage of the many benefits of staying connected. Receive email notifications of newly
UsAgov added surveys, customized content and access to important information
2014 Faderal Deposit Insurance Corporation

B SUBSCRIBE TO FDIC UPDATES
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ECONOMICINCLUS GOV

AAIC INCLUSHON? SURVEYS & DATA INIMATIVES RESOURCES HEWWS ARD UPDATES

Custom Data Table Tool

To assess the inclushenass of the 1. Select Geography
banking systems, and in partial

fulfiiment of a statulory responsitality,
fha FDIC conducts biennial surveys of

househoids to estimate the proportion State -
of households that do not fully
participate i the banking system Califednia -

You can use this tool to explora the
data from all National Household
survays conducled 2. Select Year

213 -

3. Select Analysis Variabie

® See requenily usedvanaties Saw all vanaties

First Sedeci Topc Unbanikad and Uinders =

Thim Select Variable: Future Banking Flana =

T parerate & labis with your sefected vananis by Damograshics, prass e Gef Table butfon balos:
You Cav CLSimiTe M row vanadies and filfer Ma data iuriher afler the falée has Dean gemeraied

GET TABLE
CLEAR

33 Division of
Depositor and Consumer Protection



Agenda

1. Unbanked and Underbanked Estimates

2. Household Banking Status Transitions

3. Prepaid Cards

4. Non-bank Alternative Financial Services Use
5. Technology and Banking Methods

6. economicinclusion.gov

7. Implications

8. Safe Account Template

L
FDI@ .
. Ji
34 Division of
Depositor and Consumer Protection



Implications

2013 survey and data availability help identify:

 Factors leading households to transition into or out of a banking
relationship

e Methods used to access insured depository institutions (teller,
online, mobile)

e Opportunities to use technology to promote economic inclusion
(access to internet, mobile phone, smartphone)

e Opportunities to serve segments that are over-represented among
unbanked and underbanked populations: young, minority, female-
headed, low- and moderate-income households
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Safe Account Template

ePurpose: To help meet the needs of 25 percent of U.S.
households that are either unbanked or underbanked and serve
as an on-ramp to mainstream institutions.
*Development: Advisory Committee on Economic Inclusion
*Core features:

v' Insured deposits with consumer protections

v’ Transparent charges

v’ Low minimum to open: e.g. $10-20

v Low-costs with fees that are proportional to costs: e.g. $3-S5

monthly fee or fee waiver with direct deposit or bill pay

v’ Card-based electronic access

v’ Free: direct deposit, automatic saving, online access

v No insufficient funds or overdraft fees
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Recent Developments

e |nstitutions continue to implement accounts consistent
with the Safe Account Template

e Card-based transaction accounts

e Pre-paid cards that meet template standards and
encourage banking relationships

e Appeal to a broad swath of consumer groups and
particularly engineered for the unbanked and
underbanked

e Details (including presentation video) at
www.fdic.gov/about/comein/index.html
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http://www.fdic.gov/about/comein/index.html

Contacts

Thomas Stokes

Community Affairs Officer, Atlanta Region
Division of Depositor & Consumer Protection
Federal Deposit Insurance Corporation

(678) 916-2249

tstokes@fdic.gov

Janet Gordon

Associate Director

Community Affairs in Washington DC
JaGordon@fdic.gov
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